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Helpful Business Tools from http://IndieCEO.blogspot.com - Brought to you by www.Gallerialinda.com. 


Blogging is an Art - 
What Do I Write About in My Blog?
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The series "Blogging is an Art" continues!
(Found on http://IndieCEO.blogspot.com)

· Should I start a blog? 
· Will a blog help sales?
 
· What should I write about on my blog? 

· Who will read it and do I need to promote it? 

· Where do I go to create a blog? 


Q. I am an Indie CEO. What do I write about in a blog? 

This question often freezes up new bloggers. New bloggers know they want to blog, but when the blog is setup, writer's block sets in. 
If you are new to writing especially, this is quite normal. Below you will find some suggestions for topics to fuel your imagination. Be encouraged, though, that the more you write, the easier it becomes, and the more you will enjoy it.

To keep your audience engaged with your content, I suggest that you keep your topics focused. This goes back to your decision about your target audience and why you want to blog in the first place. What do you have to say? We discussed this in the series, "Should I Start a Blog?"
There is nothing wrong with wanting to write about everything! In fact, I encourage you to have several blogs that you can strategically use to cross-promote, thereby sustaining traffic on each (more about promoting in the next part of the series). 
Multiple blogs also greatly support your SEO (Search Engine Optimization) with cross linking and key words you would naturally use on each. SEO tactics allow you to be found in searches online and that is what we all want.


If you are concerned about how to manage multiple blogs, make a schedule. Perhaps you can only do one post a week. Schedule it on your calendar as an appointment and rotate that appointment for each blog. Hopefully, you could post more frequently, as consistent, fresh content is proven to bring readers.

I find that I think of topics and content at the oddest times! I keep crazy notes about topics with a few little bullet points. These notes get me started on a short post when I have time to sit down and write. Often, I have a list of topics with a few bullets to select.

Remember that a post should be short. It is not an article. A few paragraphs that are engaging or have useful links or information will work just fine.

Think about writing a 
(1) shop/product/business blog, 
(2) a crafty technical blog, and a 
(3) personal blog. 
Use each blog to advertise your own products by making the 125x125 pixel ad boxes (like the ones that you see on blogs with Project Wonderful ads) and placing them on each. 
 

Although many bloggers successfully mix business, personal, and expert information, if you are blogging specifically to promote your business, you may have much more success bringing traffic and readers with a stand-alone business blog.  

If you decide upon a business blog, you might be inspired by the topics list on the following page.

Potential Blog Topics 

· About you, your background, how you got into your business
· Your expertise as an artist, designer, creative

· Where you learned your expertise

· How you happened to become passionate about your craft

· What media or processes you have worked with, antics, experiences - could be fun!

· Your works in progress - include background and interesting facts that are not found elsewhere - this could be at least 50% of your posts if it is a promoting blog

· Tutorials are very popular for keeping readers and bringing traffic

· What you do locally relative to your business, such as shows, exhibits, etc... 

· Interesting facts, such as a favorite cause you support through your business

· Where you are found or featured online
· Special things about your business that makes it unique
· Posts of customer stories - this makes great human interest stories

· Press releases you send out, any awards, competition win

· Special occasions that relate to your business

· Post photos of each new piece that you sell with a description and link to where it can be purchased 

· Why you created a piece - remember to use those links 

· Blog about where you got your components or elements - sometimes this can be a good story if they are hunted down and discovered or unusual 

· Post photos of your selling venue shops and other places you sell, such as shows, exhibits, your home trunk show 

· Show how you design your packaging for that branded, custom look - customers love this 

· Mention any press or awards you receive - link to any external sites that you are on 

· Post interviews you have done - link to the original (blogs, local newspapers, etc...) and link to your web site if you have them there 

That could keep you busy for a while! 
Your friend and fellow Indie CEO,

Linda
Http://www.gallerialinda.com
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